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Artemide Metamorfosi: The Human Light

“The etymology of design goes back to the latin de + signare
and means making something, distinguishing it by a sign, giving
it significance, designating its relation to other things, owners,
users or gods.

Based on this original meaning, one could say:

design is making sense (of things).”

— Klaus Krippendorff, Design Issues, 1989
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Allianz Arena, design by Jacques Hertzog and Pierre De Meuron, 2002
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Forward Looking Researchers: Memphis

“I'm always offended when they say that | play when | do Memphis
work; actually I'm very serious.

I'm never more serious than when | do Memphis work. It's when |
design machines for Olivetti that | play.”
— Ettore Sottsass
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in the most beautiful and lively dream | have
had in the last few years, it was easy fo link the
hallucinatory clarity of the oneiric content to sen-
sorial qualites of recent impressions, that fook
ploce shortly before the dream. | reloted the
dream in which the dork blue colour of he warer, L]
the brown colour o the smoke that came out of he
ship's unnels, and the dark brown and red of the
buildings that | sav, made  sirong impression on
me. If ever a dream should have been inferprefed
on the basis of a visual stimulus, it was this one.
And whot was it that so excited my eyes? A recent
impression that was linked fo o series of previous
impressions. The colours seen in the dream were
princpally hose of the consruction box which the
children had used the day before to erect
magrificen building for me fo cdmire. The same

d was found in the lorge stones, the blue

and brown in the smll ones. To this wos odded
the impressions of colour from my lest journey fo
Tl the beautfl blue of lsonzo and the Logun
ot e bt e T oy f st R EUD)
in the dream was nothing more than  repelifion
of those views in my memory. E

Sigmund fread, 1899 WITTGENSTEIN

"Gesammelie Werke?, 5. Fischer Verlag GmbH,
Fronkfurt

Imago Publishing Co., Lid., London, 1940-1950
Inalian Ediion "Vinterpretaziane dei sogni”, in

*Opere”, Vol. 3,

.499, Published by Bollati Boringhier, Turin (frst
edifion, 1966)

L

.

Even if green is not an intermediate colour
between yellow and bive, could there no be pec
ple for whom there exists a yellow thet seems fo be
blue, or a green that seems fo be red? Therefore
people whose concep of colour would be different
from ours, because olso the concep of colour for
people who suffer from colour blindness deviates
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